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FATFACE AWARDED BEST PLACE TO WORK AND TOP 10 EMPLOYER 
IN THE UK 

 

12.05.23: Today, the Bri'sh lifestyle retailer FatFace has been listed as a top 10 employer in the UK, in The 
Sunday Times, Best Places to Work Report for 2023, powered by Workl. 

This na'onwide workplace survey honours and celebrates Britain's top employers and acknowledges the best 
workplaces for women, LGBTQIA+ community, disabled employees, ethnic minori'es, younger and older 
workers, and wellbeing. 

With a workforce of over 2,000 colleagues, FatFace, features in the 'very big organisa'on' category alongside 
other well known brands including Pizza Express and Octopus Energy.  

FaUace scored 78% in the engagement survey powered by Workl with almost 80% of employees across its UK 
and Interna'onal stores, warehouse and Havant head office comple'ng feedback. 

The award recognises the culture fostered at FatFace and the benefits provided to colleagues. As well as 
compe''ve pay, highlights include a\rac've staff discount, sabba'cal leave, donate a day charity support. 
FaUace has also introduced new policies and training support on topics which include: mindful leadership, the 
art of disconnec'on, and menopause. 

Mark Wright, Chief Opera'ng Officer at FatFace commented “We have been nominated for a number of awards 
this year and this recogni7on means the most – voted by our employees as a Great Place to work and one of 
the top employers in the UK. FatFace topped the Retail Week Christmas league table, has achieved B Corp 
cer7fica7on and recently opened its first stores in Canada. It’s the passion and commitment of our people that 
makes this brand a special place to work. We are very proud to hear this news today and will con7nue to put 
people at the heart of our business.”  
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About FatFace 

FatFace is a Bri'sh, family, lifestyle clothing brand that is Made for Life. With a unique heritage, FatFace creates 
product ranges across womens, mens, kids, footwear and accessories for the whole family to live life in . Our 
products are designed with purpose and built to last. Considered Style. Trusted Quality. Sustainably sourced.  

 

FatFace is a mul'channel retailer with a thriving interna'onal digital business as well as over 180 stores in the 
UK, over 25 stores in the US and Canada and a highly engaged social community. FatFace is a brand with 
sustainability at its core with clear strategy around three key pillars – product, planet, and community. The 
brand was recently awarded B Corp™ status, a testament to its achievements against these pillars. Devoted to 
style, dedicated to sustainability. 

 


