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FATFACE OPENS NEW OUTLET STORE IN BRIDGEND  
• New FatFace Outlet shop opens (24th June) in Unit 89, the Bridgend Designer Outlet 

Centre  
• The store will be creating 13 new jobs  

 

27 June 2022: FatFace has today announced that it has opened a new Outlet store in the 

Bridgend Designer Outlet Centre. 
 

Measuring 1,464 sq feet in size, the store will allow customers to explore and purchase 

FatFace’s product from the last 12 months at great prices. The store will also support playing 

an active role in the local community which FatFace operate in through the FatFace 

Foundation, by donating the equivalent of 1% of our profits each year to chosen charities 

and with colleagues taking part in volunteer days too.  

 

The Bridgend location is FatFace’s newest Outlet store. The brand recently opened an Outlet 

in Gloucester Quays, and has existing Outlets in Clarks Village, Swindon Orbital, Castleford, 

Dalton Park and Spalding.  
 

The new store will create 13 new jobs, with the new crew embodying FatFace’s core values. 

Alongside a generous staff discount and competitive renumeration package, colleagues will 

have access to wellbeing services, learning and self-development resources and flexible 

working opportunities.  
 

Daren Humphrey, Head of Property at FatFace said: “We are delighted to be opening a new 

store in Bridgend. The Designer Outlet Centre is a fantastic location, and we can’t wait to 

offer our customers the chance to experience FatFace and meet our wonderful crew.” 
 

FatFace currently has 194 stores in the UK, 5 in ROI and over 20 stores in the US. 
 

ENDS 

 

FatFace values:  

 

Living Life:  Life is for living and should be an incredible adventure   

 

Better together: The greatest fun is had spending time with those we love  

 

Feeling good: Finding time to feel good with a healthy body and mind  

 

Positivity and fun: Celebrating the smallest moments with the biggest smiles   

 

Environmentally conscious: Devoted to style. Dedicated to sustainability   

 

One community: Equality and inclusion isn’t an aspiration but the standard 

 

Media enquiries 

Headland 

Joanna Clark / Kate James 

Tel: +44 (0)20 3805 4822 
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Email: fatface@headlandconsultancy.com  

 

About FatFace 

 

FatFace is a British, family, lifestyle clothing brand that is Made for Life. With a unique 

heritage, FatFace creates product ranges across womens, mens, kids, footwear and 

accessories for the whole family to live life in. Our products are designed with purpose and 

built to last. Considered Style. Trusted Quality. Sustainably sourced.  

 

FatFace is a multichannel retailer with a thriving international digital business as well as over 

180 stores in the UK, 20 stores in the US and a highly engaged social community. FatFace is a 

brand with sustainability at its core with clear strategy around three key pillars – product, 

planet, and community. Devoted to style, dedicated to sustainability.  
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